COMPETITION CLOTHING and ADVERTISING RULES CYCLE 2013 - 2016

Appendix A

Summary Chart Men’s Clothing

Advertising

MEN

Max total places
on gymnast

Manufacturer’s logo

1 trademark on each piece of
clothing

at least 1 mandatory

National Identification Competition number

1 mandatory only for ART

Singlet / Shirt

Maximum places

2

1

1

2 places: max. 60 sq. cm
each,

not larger than advertising,
reasonable and discreet

total: 200 mm x 200 mm
max. height of numeral: 110 mm

Shorts / Pants

Size separated by at least 5 cm min. 30 sg.cm max. advertising on bib: 60 mm x

1 place: max 90 sqg. cm 160 mm; 100 sq. cm
| anywhere ensuring aesthetic h di he brand anywhere ensuring he back

Placement presentation anywhere according to the bran aesthetic presentation on the bac

Maximum places 1 see above

Maximum size 60 sg. cm see above see above
anywhere ensuring aesthetic anywhere ensuring aesthetic

Placement w g see above w g

presentation

presentation

Competition
Warm-up Suit

Maximum places

1

not regulated

not regulated

Maximum size

200 sg. cm

not regulated

not regulated

Placement

on the jacket or the pants
placed anywhere in keeping
with good taste and design

not regulated

not regulated

Carry-on Bag
and

T-shirt

Maximum places

2 on each item

2 on each item

not regulated

Maximum size

200 sg. cm

not larger than advertising

not regulated

Placement

not regulated

not regulated

not regulated

Accessories

Maximum size

no advertising allowed

not more than 10% of total space
hand grips: only on binding
wrist bands: same on both bands




COMPETITION CLOTHING and ADVERTISING RULES CYCLE 2013 - 2016

Appendix B

Summary Chart Women’s Clothing

Advertising Manufacturer's logo National Identification Competition number
WO M EN Max total places 2 1 trademark on each piece of at least 1 mandatory 1 mandatory only for ART
on gymnast clothing
Maximum places 2 1 1 1

total: 160 mm x 160 mm

max. height of numeral: 95 mm

max. advertising on bib: 60 mm x
160 mm; 100 sg. cm

not larger than advertising,

s S (G0 B L reasonable and discreet

Leotard / Unitard min. 30 sg.cm

anywhere ensuring aesthetic anywhere ensuring

Placement presentation anywhere according to the brand aesthetic presentation on the back
Maximum places 1 not regulated not regulated
Competition Maximum size 200 sg.cm not regulated not regulated
e on the jacket or the pants
Placement placed anywhere in keeping |not regulated not regulated
with good taste and design
. 2 on each item 2 on each item
Maximum places not regulated
Carry-on Bag and . . -
Toshirt Maximum size 200 sg. cm not larger than advertising not regulated
Placement not regulated not regulated not regulated

not more than 10% of total space
Accessories Maximum size no advertising allowed hand grips: only on binding
wrist bands: same on both bands




COMPETITION CLOTHING & ADVERTISING RULES 2013 - 2016

Appendix C

Approval Form - MEN

NATIONAL IDENTIFICATION & ADVERTISING ON ATHLETES' ATTIRE

Federation ID:

Discipline ID:

Event location / city:

@ contact person:

MEN: Advertising can be displayed on the gymnast in 3 places. National identification at least 1 time

and manufacturer’s logo 1 time.

SINGLET

E = National identification

Min 30 cm’

P1 - P2 = Publicity

Two different publicity spaces are allowed.

Max 60 cm? each or 1 space 90 cm?” maximum.

L = Manufacturer Logo - According to industry

Appears at least once, anywhere on the singlet.

SHORTS / PANTS
P3 = Publicity - one place 60 cm” max.
E = National identification on either or both

Please mention on the design below the
E-P1-P2-P3-L positions.

?x?cm

@=Xcm X cm?

Brand names

Advertising
E: Singlet / maillot

P1: Singlet/ maillot

P2: Singlet / maillot

P3: Pants / Shorts

L: Logo onsinglet

L: Logo on short or pants




COMPETITION CLOTHING & ADVERTISING RULES 2013 - 2016

Appendix D Approval Form - WOMEN

NATIONAL IDENTIFICATION & ADVERTISING ON ATHLETES' ATTIRE

Federation ID:

Discipline ID:

Event location / city:

@ contact person:

WOMEN: Advertising can be displayed on the gymnast in 2 places. National identification at least 1 time

and manufacturer’s logo 1 time.

LEOTARD / JUSTAUCORPS

E = National identification
Appears at least once, anywhere. Min 30 cm?

P1 - P2 = Publicity
Two different publicity spaces are allowed.
Max 60 cm” each.

L = Manufacturer Logo - According to industry

Please mention on the design below the
E-P1-P2-Lpositions

Advertising

Brand's names

E: Leotard

P1: Leotard

P2: Leotard

L: Leotard




COMPETITION CLOTHING & ADVERTISING RULES 2013-2016

Appendix E Samples of bib numbers

Men

200mm

423

K Kapital Bank -

Women

160mm

423

K Kapital Bank




COMPETITION CLOTHING & ADVERTISING RULES 2013 - 2016

Appendix F Samples of Manufacturer’s logos

MEASURING AUTHORISED IDENTIFICATIONS

Identifications of the Manufacturer will be measured as follows:

REGULAR SHAPES

Where the Identification of the Manufacturer appears as a rectangle or square, the mathematical
rules used to calculate the surface area of the shape will be applied.

[ ra—
axb =30cm? r

. QSIG

IRREGULAR SHAPES

Where the Identification of the Manufacturer is an irregular shape, a rectangle or square will be traced
around the identification, and the mathematical rules used to calculate the surface area of the
rectangle or square shall be applied.

axb =30cm?

axb =60cm?

COMBINED SHAPES

Where the Identification of the Manufacturer combines the manufacturer name with the manufacturer
logo, a rectangle or square will be traced around the combined identification and the surface area of
the rectangle or square shall be calculated in its entirety.

axb =30cm?

cﬁhas

X 2




